
Permaplay Media Solutions GmbH

N E W S L E T T E R

Aschmattstraße 8  D-76532 Baden-Baden Tel. +49 (0) 7221 7022220   Fax. +49 (0) 7221 7022229 Email info@permaplay.de

Yo u r  r e l i a b l e  p a r t n e r  f o r  V i d e o    M u l t i m e d i a    D i g i t a l  S i g n a g e  

Nr. 03   2017

1.

The POS media company Permaplay Media 
Solutions in Baden-Baden is intensifying its 
activities by hiring a dynamic and competent 
manager, Findaria Sunardi. Together with 
managing director Werner Vogt, she will shape the 
future course of Permaplay. We talked to her about 
her new field of activity and about the success 
factors of offline and online communication 
that are most important for efficient marketing 
communication in the BtoB market.

In her master‘s thesis in “Electronic Media/Media 
Management” at the Hochschule der Medien in 
Stuttgart, Findaria Sunardi hits the nail on the head: 
“In the future, offline and online communication 
need to be perfectly connected. The active interplay 
between online and offline provides all the strength 
needed in modern POS media communication.” The 
young manager has been working as a student at 
Permaplay since 2015. 

Since the beginning of this year, she has been in 
charge of marketing and sales. Werner Vogt: “With 
Mrs. Sunardi, we have found the ideal person 
because she has already researched and analyzed 
Permaplay’s entire line of business in her master 
thesis and has thus gained a high level of expertise. 
Of course, her time as a working student was also 
helpful to both parties in order to recognize her 
potentials. No wonder, then, that we have employed 
her on a permanent basis right after successful 
completion of her Master of Electronic Media/Media 

Management. And the first few months show that this 
decision was absolutely right.”

Mrs. Sunardi, what inspires you most about your 
work at Permaplay Media Solutions?
Findaria Sunardi: “What I find particularly interesting 
in this job is the mixture of creativity, personal 
responsibility and communication as well as the 
interaction with many people in the field of digital 
POS marketing. Of course, the job also matches 
my professional qualifications – Permaplay is active 
exactly in the field in which I wrote my master’s 
thesis. 

I also greatly appreciate the fact that Permaplay and 
my work is not limited to the German domestic market 
but has a strong international focus on European and 
Asian markets. And last but not least, I look forward 
to help shaping the POS landscape in the future with 
appropriate concepts and services.” 

Excellently positioned for the future – strategically 
and technologically
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Which area are you responsible for at Permaplay 
Media Solutions in the future?
Findaria Sunardi: “My field of activity covers the 
classic areas of marketing and sales. Of course, 
Permaplay as a BtoB company sets other priorities 
than a consumer-oriented company. Our work is 
characterized by great trust in our customers. 

Thanks to Mr Vogt‘s many decades of experience in 
this field, I am in the fortunate position to build on 
our partners’ trust and at the same time to intensify 
this relationship with our partners. On the sales 
side, we plan to strengthen our existing business in 
selected European countries, on the other hand, we 
are looking for new potentials in other countries.”

What trends do you see currently and in the near 
future in general in “Media at the POS”?
Findaria Sunardi: “Even if the standalone screens 
at the POS still dominate today, in the near future 
we will move towards interactive and networked 
devices. Digitalization at the POS will increase 
considerably and thus also the possibilities for POS 
media. We expect that, unlike today, it will not suffice 
in the future to provide customers with extensive 

information and buying incentives for products, but 
to transport people into a kind of POS theme park. 

Technologies such as Virtual and Augmented Reality, 
the Internet of Things and Artificial Intelligence will 
play a major role. Permaplay is working intensively 
on how these things can be linked to a sales-
promotion strategy for our customers in the future.”

In this context, it  is  worth noting how  Findaria Sunardi 
finished her master’s thesis: “The communication 
competition at the POS poses the great danger of 
“information overload”. If consumers are provided 
with and need to process too much content, they 
will no longer look at any commercial advertising 
because they feel overburdened. 

Therefore, the mix of online and offline 
communications is so important to maintain 
credibility and, ultimately, to promote consumers‘ 
sales activities. Because this is the issue that will be 
important in the future just as it is today.”


